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We are Stamma. And we are 
here to make a big change. 
As well as continuing to support 
individuals, we aim to improve 
society’s understanding of  
stammering and change the 
public’s perception of people 
who stammer. 

We are here to help those who 
stammer have the confidence  
to communicate and express  
themselves freely. To help  
reduce their anxiety, squeezy 
feelings in the chest or those 
moments of overwhelming fear. 

stammer. We are here 
to create a movement.  
People that stammer and 
people that don’t. Together.  
For a more diverse, kind and  
patient world for all.

We are here to help them find 
a way to get on with their lives. 
But we are also here to show  
the rest of the world that there 
are people that stammer –  
and that’s fine.

We are here to turn that awkward 
long moment – in which most 
people don’t know what to do – 
into a space where we can come 
closer together. A space for  
patience and understanding.  
We are here to teach the world 
that all they need to do is relax. 
That they don’t need to finish 

others’ sentences, nor tell 
them to breathe and definitely 
not laugh. It’s not funny.  
 
We want to encourage people  
to be a bit more patient.  
As we are with ourselves.  
As we all learn to be with bad 
internet connections, sunsets, 
success, kids, good coffee  
and all the relationships  
that we want to last forever.

We are here so that together  
we can make a bigger change. 
Not only focusing on those that 
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Stamma is a brand that takes ownership 
of stammering. The brand’s visual identity 
doesn’t attempt to disguise or normalise  
a stammer, but instead creates spaces to  
introduce multiple layers of communication. 
This is evident in the typography, which uses 
extended letterforms to disrupt the natural 
flow of words, like the stutters and breaks in 
conversations with someone who stammers.

These visual pauses become spaces  
to be filled with useful information  
and advice from people who stammer.  
These insights sit inside the headlines  
in the form of handwriting. This treatment 
of typography, with bold photography 
and an assertive tone of voice, challenges
what it means to be a charity or someone 
who stammers in the world today.

1.2   						        				      Stamma Visual Identity 5



61.3   						        				      Overview

Logo Colour

Typography Photography

Just because I need more 
time to form my sentences, 
it doesn’t mean I have
nothing to say. 

Just because sometimes 
I communicate slowly, 
it doesn’t mean I’m less 
intelligent. 

cause you hide it so well. Re-
gardless of what others think, 
you will know that the answer 
to the question 'What is 
stammering?' is that it is a 
speech problem, but also a 
problem of the negative feel-
ings and thoughts associated 

Ehenim alibus, officae riatibus doluptaquae. Ut as et que nullentin nim veribus 
ciassi dolorenis essit eserovit, consequis as nus, es sumquibus iusanimus estem 
volorempor aliqui quidero rporem derit la dolorepedis recabozr alibus quas ilia con 
preri ut magnatur, officiam, que sam et volupta nimentur mo ommosantibus dolor-
rorem nonsequ atisquid endeseq uiduntota volor mo et, sit, sunt

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
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vel illum dolore eu feugiat nulla facilisis at vero eros 
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882.1   						        			     	    Mark

The extension of the letters in  
the logo highlights the pauses  
in the speech of someone who 
stammers, and it does it with pride.
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102.3   						        			     	    Usage

The logo can be used 
in black or white only. 

Colour Options



11112.3   						        			     	    Usage

NoNo YesYes

Logo Readability

The logo can be used on any 
background, photographic  
or colour, as long as it’s  
always readable.



12122.4   						        			     	    Exclusion Zones 

Our logo can be used in two ways: 
as a traditional sign off mark and 
as a supergraphic. The sign off 
version is small and always 
horizontal, while the supergraphic 

is as large as the media, 
and always vertical. There is  
an exclusion zone around each. 
The negative space around it  
will make it always visible.



13132.5   						        			     	    Placement

The sign off logo sits at the  
bottom right of the page.  
The distance between the logo 
and the corner is established  
by the logo’s exclusion zone.

It can be any size between 1/6th 
and 1/3rd of the page width 
depending on the format size. 
Recommended sizes for each 
format on the next page.

Large formatsSmall formats

The supergraphic version extends 
from the top to the bottom of the 
format (including exclusion zone) 
and is rotated so that the logo is 
facing inward.



14142.5   						        			     	    Placement

Minimum Size for Screen (w)  —  80 px

Minimum Size for Print  (w)  —  25 mm

A0A1A2A3A5A6 A4

120 mm (w) 

90 mm (w) 

70 mm (w) 

60 mm (w) 

 50mm (w) 

40 mm (w) 

30 mm (w) 

Sign off logo suggested dimensions



15152.5   						        			     	    Placement

The logo should never be the 
same size as the rest of the  
typography in the design 
nor should it be incorporated 
within sentences or copy.

Stammering. 

We all know what it is.
We’ve all met someone who stammers.
But knowing what a stammer is 
isn’t the same as knowing 
what to do or how to act.

Should you help out
Or finish a sentence if someone 
seems to be struggling?
Should you say don’t worry, 
take your time... relax?
Should you smile,
Or not smile,
Or make a joke to break the tension,
Or check the clock?

Not knowing what to do 
makes you feel awkward.
But the fear of the awkward situation
THAT is the biggest challenge 
for someone who stammers.

The fear of the job interview 
The one that leads to the dream career.
The small talk that leads to a new friend.
The look you might get 
if you ask someone out.
The stupid long name 
of the coffee you love...

The E that always trips you up 
at the start of your name,
that means you don’t use 
that name any more.

Stammering affects 1% 
of the population in the UK.
It can prevent people from living 
the life they want to.
It’s a problem that’s real for a stammerer,
but it’s something we can all 
be a part of solving.

So when was the last time you heard voices 
speak out for stammering,
Speak proudly about their stammers,
Speak loudly about the support they need,
Or create a welcome home 
for anyone who stammers?

Well hello,
Nice to meet you.
We are STAMMA.

And to the question at the start
If you hear someone stammer
What should you do?
It’s simple.
Just hear them out.

Large formatsSmall formats

Examples
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173.1    Combinations

Our colour palette consists  
of eight colours that form four  
colour combinations, including 
black and white. 

HEX

RGB

CMYK

PANTONE

#DB5E4E

219   94  78

9  74  66  0

7418  C

#364390

54   67  144   

95   79   5   0

7687  C

#735197

115   81   151 

66   75   11   1

7677  C

#F8BD2E

248  189  46

2   28  87  0

136  C

#006457

0   100  87

88   34   64   29

7720 C 

#ED7091

237  112  145

0   68  21  0

190  C

#000000

0  0  0 

0  0  0  100 

#FFFFFF       

255 255 255   

0  0  0  0        

Use:

– A single colour with white.
– A single colour with black and white.
– A colour combination on its own.
- A colour combination with white OR black.

Don’t use:

– Colours from different combinations
together, other than with black or white.

– A single colour with black.
– More than three colours at once.



183.2   						        			     	    Examples

COLOUR COMBINATION SINGLE  COLOUR + WHITE SINGLE COLOUR + WHITE + BLACK COLOUR COMBINATION + WHITE

Just because I need more 
time to form my sentences, 
it doesn’t mean I have 
nothing to say. 

Just because sometimes 
I communicate slowly, 
it doesn’t mean I’m less 
intelligent. 
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204.1   						        				      Overview

Typography is a key part of Stamma’s 
visual identity. The brand uses three 
core typographic styles, each one  
with a different function. The most 
important of these is the headline.  

In a way that’s completely unique  
to stammering and to our brand, 
the headlines contain letters that are 
extended, symbolising the pauses  
and irregular rhythm of conversation. 

20

The bold headlines are combined  
with handwriting, which represents 
the voice of the Stamma community. 
The handwriting sits within the 
extended letters, filling the drawn 
out silences with useful insights. 

Finally, the style of this paragraph, 
which is common across all body copy 
in both print and digital. The next pages 
further explain these three styles.

Three typographic styles

1

2

3



21214.2   						        				      Main Font

Paralucent is our main font. 
It is used in its heavy weight  
for headlines. Only headline 
characters get extended. PARALUCENT HEAVY

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

H
EA

D
LI

N
ES



22224.2   						        				      Main Font
How to extend it

All letters can be extended except 
for rounded letters like C’s or S’s. 
Counters shouldn’t be extended. 
Try to extend letters that have 
different kinds of edges to  
create a more varied design.

Whenever the text is longer, 
the extended characters should 
be close enough to one another 
on the page to generate tension, 
while still being used relatively 
sparingly overall.



234.3   						        				      Handwriting 23

The handwriting inside the bold 
text should always be different.  
It should be used inside the 
extended type but can at times 
spill outside the edges, as long 
as it doesn’t disrupt the legibility 
of the text in bold. 

When creating the handwriting 
make sure to use a pen/pencil 
of a suitable thickness to ensure 
good readability and standout.
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Hanken Grotesk ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz

4.4  						        				      Supporting Font

The supporting font is Hanken 
Grotesk. This is for body copy 
and it should be mainly used in 
Medium, but Regular and Bold 
can be used to add hierarchy 
within the body copy.

It is widely accepted that 5% or more of children 
under the age of five will go through a phase of
stammering at some stage in their speech and
language development. Up to a quarter of these
children are at serious risk of developing persistent
stammering without intervention during the  
pre-school years. About 1% of the adult 
population stammers. More men stammer  
than women, with a ratio of about 3.5 to 4 
stammering men for every woman who stammers. 
So around 80% of adults who stammer are men. 

Bo
dy

 C
op

y
Ex

am
pl

e 
Te

xt Published research studies indicate that  
these figures are consistent world-wide and  
that stammering occurs across all cultures  
and in all social groups. Some people assume  
that if a person has difficulty speaking, they  
are less intelligent. Research indicates that people 
who stammer have the same range of intelligence 
as people generally. A person who stammers 
knows what they want to say but has difficulty 
getting the words out. So speed of speech should 
not be confused with speed of thought.
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cause you hide it so well. Re-
gardless of what others think, 
you will know that the answer 
to the question 'What is 
stammering?' is that it is a 
speech problem, but also a 
problem of the negative feel-
ings and thoughts associated 

EXTENDED TITLE EXTENDED TITLE + HANDWRITING GRAPHIC + HANDWRITING + BODY EXTENDED TITLE + HANDWRITING + PHOTO

Erroribusam, quam, 
assim que num etur rep-
erit, quo bea dolupturest, 
eumque consectur sus, 
veligen isquis as demDe 
perum la duciae lignimp 

orenit lam nos plitatet 
fugia soluptur, voluptat 
hitatus nonet, tenis 
voloribusCius, ium, 
aut abor re sust im 
harumqu atatecepuda 
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275.1   						        				      Recommendations 

Our photography shows people 
that stammer. In the most  
candid, human way possible.

Lighting 

Warm and diffused lighting 
adds calmness to the  
photography, as well as  
making it consistent.

Focus

A shallow depth of field can  
help our viewers focus on  
the subject in the foreground 
and the typography.

Composition

Leave enough negative space  
for copy, and with minimal  
backgrounds to guarante the 
readability of the smaller copy.

People that stammer

When subjects look at the camera, 
or when they are engaged in  
an activity, our portraits feel  
intimate and honest.
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Letterhead Options
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Website Possibilities
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Presentation Template Example
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Some questions answeredSome questions answered Some questions answered Some questions answeredSome questions answered Some questions answered

Brochure Range White on Colour Version 1
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Some questions answeredSome questions answered Some questions answered Some questions answered Some questions answered Some questions answered

Brochure Range White on Colour Version 2
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Some questions answeredSome questions answered Some questions answered Some questions answeredSome questions answered Some questions answered

Brochure Range Colour Combinations
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Less Bold 
Brochure Example
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We look forward  
to working with you

For any further queries please contact jane.powell@stammering.org




